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RADFORD UNIVERSITY BOARD OF VISITORS
ADVANCEMENT/ALUMNI RELATIONS & COMMUNICATIONS/MARKETING COMMITTEE
12:30 P.M.

NOVEMBER 20, 2014
BOARD ROOM
MARTIN HALL - THIRD FLOOR
RADFORD, VIRGINIA

Participating via telephone:

Mr. Matthew B. Crisp

Hilton Orlando, Lobby Lounge APPROVED
6001 Destination Parkway

Orlando, Florida 32819

Phone: 407-313-4300

AGENDA

e CALL TO ORDER Kevin R. Dye, M.D., Vice Rector &
Chair

e APPROVAL OF AGENDA Kevin R. Dye, M.D., Vice Rector &
Chair

e APPROVAL OF MINUTES Kevin R. Dye, M.D., Vice Rector &
Chair

September 18, 2014
e UNIVERSITY ADVANCEMENT REPORT Melissa Wohlstein, Vice President

for University Advancement

o Report on 1% Quarter of Fiscal Year 2014-2015

o Survey

0 60 day report/update on Board of Visitor meetings

O Report on new hires

0 Alumni Relations Update

e UNIVERSITY RELATIONS REPORT Joe Carpenter, Vice President

for University Relations & Chief

Communications Officer
0 Integrated Branding & Marketing Update



0 Advertisement Report

0 Project Support/Publications Update

e OTHER BUSINESS Kevin R. Dye, M.D., Vice Rector &
Chair
e ADJOURNMENT Kevin R. Dye, M.D., Chair

Advancement/Alumni Relations & Communication/Marketing Committee:

Dr. Kevin R. Dye, Chair & Vice Rector Mr. Randolph “Randy” J. Marcus
Ms. Callie M. Dalton, Vice Chair Ms. Alethea “AJ” Robinson

Dr. Andrew B. Fogarty

Mr. Michael A. Wray, Rector




I t u{)ﬂ‘ice of

University Relations

University Relations Update

Advancement/Alumni Relations &
Communications/Marketing Committee

November 20, 2014
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university Relations - Branding & Marketing Campaign

Discovery & Focus Groups - summary

* 48 one-on-one interviews & focus groups
» ~180 participants
e ~230 hours invested

Since Sept. BOV meeting

» Faculty: by colleges (x6) * Faculty Senate

o Faculty & Staff: 2 open forums < New Student Programs leadership
« University 100 instructors * University 100 peer instructors

o Students: freshmen (Univ. 100) « Students: returning sophomores

o Students: juniors & seniors

RADFORD UNIVERSITY





Ruﬂﬁm Branding & Marketing Campaign

University Relations
In-Progress

 Research Surveys:

e prospective Parents
e prospective Students

e In-state & out-of-state * In-state regional

distribution divisions
e Comparison factors to  Includes open answer
Admissions peer guestions

competitors

RADFORD UNIVERSITY
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university Relations - Branding & Marketing Campaign
Near-term & Next Steps

Alumni focus groups:
e Regional
e Class Year representation

Commence brand creative development
 Informed by focus groups & gquantitative surveys

‘ 3 creative concept proposals

RADFORD UNIVERSITY





R University Relations
Univ&L—;IRE?:;;;;; Support to Advancement

Projects Completed or Final Production

FY13-14 Annual Donors Report  Deans’ newsletters (semi-
annual solicitation)

End-of-CY Solicitation: End-of-CY Solicitation:
Endowed Scholarship Fund Planned Giving

COBE dean Advancement COBE/dean promotional mailer
events

Homecoming publications Selu solicitation

Parent solicitations Radford Athletic Club

Nursing solicitation RU Connected (weekly)

Projects Planned - Next Quarter

Magazine (Winter 2015 edition) Foundation annual report
Athletics solicitations Arts solicitations & events

RADFORD UNIVERSITY
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Universi Relations Institutional Marketing &
Advertising
Advertising: Purchases & Placements
Washington Wizards Washington Capitals
program program
Richmond Magazine Virginia Living

Advertising: Research & Near-Term Future Plans
Princeton Review Best 397  Virginia Community College

Colleges System

Virginia military base Military Times Publishing
publications (national)

regional TV

RADFORD UNIVERSITY
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